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Downtown, Elevated

POPULATION

CITY OF PICKERINGTON, OHIO 25,814
AREA (SQ MI)
10.9
Downtown Pickerington remains the emotional heart of the community, M oae
but changing development patterns and evolving market expectations
created a need for a cohesive strategy to guide reinvestment, strengthen
identity, and support the long-term vitality of the community’s historic
downtown core.
MCKENNA'’'S ROLE
» Developed a downtown » Crafted a distinctive » Conducted detailed
strategy that translates district identity and brand analyses to ground
community values and that celebrates Downtown’s recommendations in local
long-range goals into a historic character while context and developed
clear, actionable framework positioning it as a unique implementation-ready
for reinvestment. destination. strategies.

OUTCOME

z

;\ Branded as the Elevate District, Downtown now has
ELEVATE Geies> a practical roadmap that aligns physical improvements,
?WWW business support, placemaking, and partnerships under
a shared vision and identity.
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